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Abstract

The objective of this research were to study personal factors, buying behavior,
demands of customers and marketing mix factors influencing to marketing development
of tourism souvenirs a case study: MI-KHID’s OTOP of Udonthani province. Is uses
guestionnaire with group of 400 customers in Muang District, Udonthani province. The
results show that personal factors to influence the purchasing decision. All factors of
marketing mix factor (4Ps) have relationship with the purchasing decision. Those effect
positively to The Marketing Development of Local Souvenirs.

Keywords: MI-KHID, Customers Behavior
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